CONCORSO PUBBLICO, PER ESAMI, A N.1 UNITA DI CATEGORIA C, POSIZIONE ECONOMICA C1, AREA TECNICA,
TECNICO- SCIENTIFICA ED ELABORAZIONE DATI, PER LE ESIGENZE CENTRO INTERDIPARTIMENTALE DI RICERCA
LABORATORIO DI URBANISTICA E PIANIFICAZIONE TERRITORIALE (LUPT) "RAFFAELE D'AMBROSIO" DELL'UNIVERSITA
DEGLI STUDI DI NAPOLI FEDERICO Il (COD. RIF. 2247), INDETTO CON DECRETO DEL DIRETTORE GENERALE N. 1229 DEL
15.12.2022.

PROVA ORALE DEL 08/03/2023 — TRACCE NON ESTRATTE

BUSTA 2

. Cosasonoisistemi di riferimento cartografici e il loro utilizzo nella
cartografia I.G.M.

« |l candidato illustri delle strategie per il caricamento delle pagine web

« Creazione di una tabella in word di n. 3 colonne e n. 4 righe e
formattare la prima riga come intestazione con grassetto e corsivo

« Inglese parte B
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Shahu Institute of Business Education technologies, mainly on the Internet, but also including mobile phones, display
and Research, Kolhapur, Maharashtra advertising, and any other digital medium. Digital marketing's development
po. since the 1990s and 2000s has changed the way brands and businesses use
'A" )k technology for marketing. As digital platforms are increasingly incorporated into
/¥ Vs\ marketing plans and everyday life, and as people use digital devices instead of
A A A A % visiting physical shops, digital marketing campaigns are becoming more
et prevalent and efficient. This paper mainly focuses on conceptual understanding
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Innovation, Integration and Inclusion Digital marketing encompasses all marketing efforts that use an electronic device

Through or internet. Businesses leverage digital channels such as search engines, social
media, email and their websites to connect with current and prospective
customers, This can also be referred as ‘online marketing’, ‘internet marketing’ or
‘web marketing'. Digital marketing is defined by use of numerous digital tactics
and channels to connect with customers where they spend much of their time
URL: online. From website to business's online branding assets - digital advertising,
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“Digital marketing is the marketing of products or services
using digital technologies, mainly on the Internet, but also
including mobile phones, display advertising, and any other
digital medium.”
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@)19805, storage capacity of computer was already big enough
to store huge volumes of customer information. Companies
started choosing online techniques, such as database
marketing, rather than limited list broker. This kind of

% databases allowed companies to track customers'

U\rl)igilnl marketing methods such as Search Engine Llfgzma“:n mOle;ffelclnve}lly,thustra:sformmgrelanonshlp

Optimization (SE0), Search Engine Marketing (SEM), Content s 1§yeran seller. However, the manual process was
: 3 : . not so efficient.

Marketing, influencer marketing, content automation,

campaign marketing, data-driven marketing, e-commerce

marketing, social  media  marketing, social media

optimization, e-mail direct marketing, display advertising, e~
books, and optical disks and games are becoming more

In the 1990s, the term Digital Marketing was first coined,
with debut of server/client architecture and the popularity
of personal computers, the Customer Relationship
common in advancing technology. Digital marketing now Man:gement(CRM) app.hcatlons bec.arpesigniﬁcant pastiol
extends to non-Internet channels that provide digital media, ma;‘ ;ting te.chnology. F}erce S anced sndars o
such as mobile phones (SMS and MMS), callback, and on-hold FRIPRATIIIEY SETVIC UIitY thenr. software. for Example;
Nob 1A pifig i, marketing, sales and service applications. Marketers were

also able to own huge online customer data by e CRM

1. Ashiftof Marketing from Traditional to Digital: software after the Internet was born. Companies could
’5 ‘he development of digital marketing is inseparable from Updute the da.ta orcust.omer needs apd Ghtain the PRI

technology development. In 1971, Ray Tomlinson sent first offheil:exPerlence.Th}s led to ﬁrst_chckablel:anner 3'_-“ being

email and his technology set the platform to allow people to goinglive in 1994, which was the "You Will" campaign by

send and receive files through different machines. In the
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BUSTA 4

Cosa si intende per carta clivometrica e come si realizza

Cosa si intende per SEO — search enginee optimization -
Dati i valori tabellati si calcola la somma dei valori in tabella

Inglese parte D

Per ordine del Presidente
F.to il Segretario
Ing. Riccardo Elio Esposito



